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Bill Nickels is emeritus professor of business at the University of Maryland, College
Park. He has over 30 years’ experience teaching graduate and undergraduate business
courses, including introduction to business, marketing, and promotion. He has won the
Outstanding Teacher on Campus Award four times and was nominated for the award many
other times. He received his MBA degree from Western Reserve University and his PhD
from Ohio State University. Bill has written a marketing communications text and two mar-
keting principles texts in addition to many articles in business publications. He has taught
many seminars to businesspeople on subjects such as power communications, marketing,
nonbusiness marketing, and stress and life management. His son, Joel, is a professor of
English at the University of Miami (Florida).

Jim McHugh holds an MBA degree from Lindenwood University and has had broad
experience in education, business, and government. As chair of the Business and Econom-
ics Department of St. Louis Community College-Forest Park, Jim coordinated and directed
the development of the business curriculum. In addition to teaching several sections of
Introduction to Business each semester for nearly 30 years, Jim taught in the marketing and
management areas at both the undergraduate and graduate levels. Jim enjoys conducting
business seminars and consulting with small and large businesses. He is actively involved
in the public-service sector and served as chief of staff to the St. Louis County Executive.

Susan McHugh is a learning specialist with extensive training and experience in adult
learning and curriculum development. She holds an MEd degree from the University of
Missouri and completed her coursework for a PhD in education administration with a spe-
cialty in adult learning theory. As a professional curriculum developer, she has directed
numerous curriculum projects and educator training programs. She has worked in the pub-
lic and private sectors as a consultant in training and employee development. While Jim and
Susan treasure their participation in writing projects, their greatest accomplishment is their
collaboration on their three children. Casey is carrying on the family’s teaching tradition as
an adjunct professor at Washington University. Molly and Michael are carrying on the fam-
ily writing tradition by contributing to the development of several supplementary materials
for this text.
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In Preparing Future-Ready Learners

Congratulations. You’ve made an excellent selection. Welcome to the preemi-
nent teaching and learning experience ever created for Introduction to Business
classes.

Our experienced and diverse authors and long-tenured editorial team have
created a product that meets the needs of nearly all classrooms, nho matter the
size, teaching modality, or learning objectives. The content is unmatched in depth,
breadth, currency, and relevancy, and is presented in an extremely readable
format for students with all learning styles. A wealth of technology solutions
engages students, enriches learning, furthers understanding, and simplifies
instructors’ assessment processes. Course supplements tightly align with chapter
concepts and enhance retention, making instructors of all experience levels
Grade-A rock stars. And unparalleled support from our digital faculty consultants
helps ensure you and your students benefit from the full experience of what is
now the gold standard in Introduction to Business classes. Nickels/McHugh/
McHugh, Understanding Business, 13th Edition does more than teach—it
prepares students to create real impact on the world.

1. The Gold Standard in Relevancy and Currency

Real-world case studies—across nearly all industries and company sizes—ensure
your students are apprised of the most current challenges businesspeople face
today. From COVID-19 and unemployment to USMCA and artificial intelligence, you
have access to numerous relevant samples that tie directly into chapter lessons.
Plus with the option to take advantage of the From the News to the Classroom
blog, understandingbiz.com, you can enrich the learning experience with content
that is updated multiple times each week and includes abstracts of relevant news
stories, videos tied to chapter topics, and critical thinking questions that streamline
your prep time and help create an ultra-current course.

2. The Gold Standard in Results-Driven Technology

Interactive learning tools increase teaching effectiveness and learning efficiency
by facilitating a stronger connection between the course material and the modern
student.

Where the Science of Learning Meets the Art of Teaching McGraw-Hil
Connect is the leading online assignment and assessment solution that connects
students with the tools and resources they need to achieve success. It also allows
instructors to quickly and easily choose the content and assignments that will best
emphasize the learning objectives they prefer to cover. The result is a customized
course, rich with engaging presentations and activities that prepare students for
the business world.



The First and Only Adaptive Reading Experience SmartBook 2.0
creates a dynamic reading experience and personalizes content for each
student, helping students master and retain foundational concepts. Track-
ing each student’s progress, it automatically assesses comprehension levels
and delivers the content required to reinforce topics needing more attention.
This continuously adaptive learning path is proven to accelerate learning and
strengthen memory recall, all while providing instructors a turnkey tool that
ensures students stay on track.

Bridging the Gap between Theory and Real Life Having knowledge is the
first step—and understanding how to apply that knowledge is what determines

a person’s success in the working world. That’s why we provide an array of
application exercises that are as educational as they are engaging. Click-and-Drag
exercises reinforce key models and processes, and demonstrate application-level
knowledge. Video Cases allow students to observe and analyze key concepts

as they are utilized by companies and organizations they know and recognize.
Case analyses expose students to real-world scenarios and engage their
critical-thinking and analysis skills. New to this edition, 15-minute Application-
Based Activities put students in the role of business professionals, allowing them
to make decisions and learn from the results.

3. The Gold Standard in Teaching Resources

Whether it’s your first or fortieth year teaching, you can benefit from a wealth of
assessments and class-tested resources that simplify your evaluation process and
enrich the learning experience.

Assessment Tools:

NEW SmartBook 2.0 personalizes learning to individual student needs,
continually adapting to pinpoint knowledge gaps and focus learning on
topics that need the most attention. With SmartBook 2.0, learning is more
productive and the guesswork is taken out of what to study in a no-fail
environment. As a result, students are better prepared for class and
coursework.

NEW Writing Assignment Premium evaluates, scores, and gives feedback
on student responses to provided prompts.

NEW Application-Based Activities are highly interactive, automatically
graded exercises that immerse students in a business environment, analyze
the situation, and apply their knowledge to a real-world scenario.

Business Plan Prep Activities guide students in creating a basic business
plan.

Chapter quizzes are pre-built to cover all chapter learning objectives.

Test bank that is by far the largest and most accurate collection of questions
on the market, including over 300 questions per chapter, makes testing stu-
dent knowledge a simple and efficient process.

Application exercises challenge students to demonstrate their knowledge
of key concepts and terms by applying them to a variety of business-world
scenarios.

Video assignments help explain difficult concepts and show business con-
cepts in action in companies large and small.

Instructor’s Manual includes tools to improve retention and engagement,
while helping save the instructor’s time.
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From the News to the Classroom blog, understandingbiz.com, is updated
multiple times each week, featuring abstracts of relevant news stories, video
tied to chapter topics, and critical-thinking questions that streamline your
prep time and help create an ultra-current course.

PowerPoint presentations include integrated polling questions that improve
student engagement.

Video library with teaching guides includes:

» Company case videos produced specifically to expound on chapter learn-
ing objectives via real-world business situations across a broad range of
industries, sizes, and geographic locations, allowing students to contextu-
alize the chapter’s content.

» Manager’s Hot Seat videos offer short cases that show real business pro-
fessionals confronting a variety of workplace challenges.

» jSeeit! animated video explanations clarify some of the most important
topics and can be accessed within the eBook.

4. The Gold Standard in Support, Service, and Solutions

We want you to get the most out of our products, and we do everything possible to

help

provide your students an exceptional learning experience. From the first to the

last day of the semester, we support you with:

Learning technology representatives

Digital faculty consultants

Student ambassadors

Implementation consultants

Technical support

Integration with your learning management system

vii
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Content your way/customizable content/a robust library of cross-disciplinary
content

Student progress-tracking
Accreditation and assurance of learning ready
Fully automated lecture capture via Tegrity®

Our team of digital faculty consultants and extensive toolbox of support
programs ensure you receive the full value of all this product has to offer.

The Bottom Line

The business world is constantly changing, and your classroom needs to keep up.
With Nickels/McHugh/McHugh, Understanding Business, 13th Edition, both you
and your students can experience the Gold Standard in Introduction to Business
classes.

Changes to the New Edition

Users of Understanding Business have always appreciated the currency of the
material and the large number of examples from companies of all sizes and indus-
tries (e.g., service, manufacturing, nonprofit, and profit) in the United States and
around the world. A glance at the Chapter Notes will show you that almost all of
them are from 2019 or 2020. Accordingly, the latest business practices and other
developments affecting business include:

Equifax data breach

Inclusion and creating a sense of belonging in the workplace
The rise of Gen Z’s economic influence

Baby Boomer brain drain/retaining older workers
US—Mexico—Canada Agreement (USMCA)

Brexit

Real unemployment rate (vs. standard unemployment rate)
Effects of artificial intelligence on unemployment
Tightening of Cuban trade and travel

Right to Disconnect laws

Business Roundtable Statement on the Purpose of a Corporation
Cloud architects

Small Business Reorganization Act of 2019 (SBRA)

5G

Artificial intelligence

Machine learning

COVID-19

Green bonds

Negative interest rates

LAN

WAN

Blockchain

Web 3.0

And much, much more



McGraw-Hill Customer Experience Group Contact
Information

At McGraw-Hill Education, we understand that getting the most from new technol-
ogy can be challenging. That’s why our services don’t stop after you purchase our
products. You can e-mail our Product Specialists 24 hours a day to get product
training online. Or you can search our knowledge bank of Frequently Asked Ques-
tions on our support website. For Customer Support, call 800-331-5094 or visit
www.mhhe.com/support. One of our Technical Support Analysts will be able to
assist you in a timely fashion.
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