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Preface
The case for learning about human communication is compelling. Consider the 
practical benefits: Effective communicators are more likely than others to be popu-
lar among their peers,1 land the jobs they want,2 succeed in their careers,3 and be 
considered appealing friends4 and romantic partners.5

Communication is more than a collection of techniques. Understanding Human 
Communication introduces readers to the scholarship that underlies everyday skills. 
We invite you and your students to look at any page of this book and ask: Is the 
content important, clearly explained, and useful?

Approach
This new edition builds on the successful approach that has served more than 
one million students. Rather than focusing solely on either skills or scholarship, 
 Understanding Human Communication embraces the idea that each enhances the 
other. Reader-friendly content is up to date and clear without being simplistic. Real-
life examples and engaging images make concepts interesting, clear, and relevant 
to students’ lives.

New to "is Edition
Updates in this edition reflect the changing world that Understanding Human Com-
munication seeks to explain.

• Expanded Coverage of Social Media. Chapter 2 (new in this edition) is dedi-
cated to social media, including the associated advantages and dangers, the 
masspersonal and hyperpersonal nature of social media, and the challenges 
of managing communication across a multitude of platforms. In addition, 
readers will find information about online communication throughout the 
book. Discussions include identity management through social media (Chap-
ter 3), the influence of bots and trolls (Chapter 4), when to put technology 
aside (Chapter 6), the lack of inhibition online (Chapter 9), establishing a 
professional identity online (Chapter 10), and avoiding plagiarism in online 
research (Chapter 12).

• Additional Strategies for Career Success. Chapters 10 and 11 have been 
revised to extend general coverage of teamwork and leadership to organi-
zational and workplace communication. Discussions include strategies for 
landing a desirable job, adapting to organizational cultures, and succeeding 
as a team member and leader. In addition, @Work boxes throughout the text 
offer tips on networking (Chapter 2), developing communication skills that 
pay off at work (Chapter 6), using vocal cues and touch in professional envi-
ronments (Chapter 7), and dealing with sexual harassment in the workplace 
(Chapter 9).
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• Updated Discussions of Communication, Gender, and Culture. Chapter 4 
focuses exclusively on culture and communication, with updated explora-
tions of race and ethnicity, regional differences, sexual orientation, gender 
identity, religion, physical abilities, age/generation, and socioeconomic status, 
as well as a new section on political viewpoints. The discussion of culture 
extends throughout the book, with topics such as traditional patterns in the 
way men and women communicate (Chapter 2), generational differences in 
social media use (Chapter 2), sexist assumptions in everyday language (Chap-
ter 3), nongendered pronouns (Chapter 5), cultural listening styles (Chap-
ter 6), nonverbal communication differences around the world (Chapter 7), 
 organizational culture in the workplace (Chapter 10), the challenges and ad-
vantages of multicultural teamwork (Chapter 11), and examples of phenom-
ena such as “mansplaining” in public speaking (Chapter 14).

• “On Your Feet” speech activities. New prompts incorporate public-speaking 
activities and integrate with GoReact, an interactive platform for video as-
signments.

• Expanded Focus on Ethics. “Ethical Challenge” sidebars throughout the book 
have been updated and expanded to explore honesty on social media (Chap-
ter 2), the hidden influence of stereotypes (Chapter 3), the line between in-
nocent online communication and digital infidelity (Chapter 8), negotiating 
with people who don’t fight fair (Chapter 9), responding to illegal job interview 
questions (Chapter 10), and audience adaptation in a time of political polarity 
(Chapter 15).

• Coverage of Media Literacy. Given the importance of media literacy skills 
today, we have included new sections on evaluating the credibility, quality, 
and accuracy of online stories and information (e.g., Chapter 2 includes a sec-
tion titled “Don’t Believe Everything You See”; Chapter 4 presents a checklist 
on discussing politics responsibly on social media; and Chapter 5 includes a 
checklist on distinguishing between facts and opinions).

• New and Expanded Coverage in Each Chapter. Changes include the fol-
lowing:

 Chapter 1 (Communication: What and Why) includes expanded cover-
age of the way communication functions in today’s technological world 
and the sensitive nature of language when describing groups of people.

 Chapter 2 (Communicating with Social Media) considers the unique 
qualities of mediated communication as well as strategies for using 
social media to enhance understanding and build relationships while 
avoiding social isolation, deception, and loss of privacy.

 Chapter 3 (The Self, Perception, and Communication) includes new 
coverage of emotional intelligence, gender diversity, and identity man-
agement. A new “Ethical Challenge” feature invites readers to look below 
the surface of their fears and stereotypes.

 Chapter 4 (Communication and Culture) includes expanded coverage of 
identity and intersectionality theory. The chapter features new strategies 
for engaging in respectful online discourse and coping with culture shock. 
It also introduces coverage of political viewpoints as a form of diversity.

 Chapter 5 (Language) opens with a new segment on the use of non-
binary pronouns to reflect diverse gender identities. The chapter now 
includes a segment on the increased use of profanity and name call-
ing in society, with insights from coordinated management of meaning 
and speech acts. Another new segment helps readers learn to distinguish 
between facts and opinions.
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 Chapter 6 (Listening) features expanded coverage of how and why to 
listen respectfully to people who have different viewpoints. It presents 
updated real-life examples that incorporate a diverse array of listening 
contexts and challenges. A new description of Feynman’s Technique 
offers a process to boost comprehension of material that is complex but 
important.

 Chapter 7 (Nonverbal Communication) now features a discussion of 
tattoos as a form of nonverbal communication. The chapter also intro-
duces coverage of expectancy violation theory and tips for sending and 
interpreting nonverbal cues mindfully.

 Chapter 8 (Understanding Interpersonal Communication) includes 
tips for avoiding relationship-damaging communication patterns. It also 
presents new coverage of parental and sibling communication patterns.

 Chapter 9 (Managing Conflict) has been reconfigured to focus on pro-
ductive ways to address differences at work and in interpersonal rela-
tionships. The chapter now includes a “Rules for Fighting Fair” checklist 
and a “You Can’t Take It Back” feature about the pros and cons of using 
mediated communication to manage conflict.

 Chapter 10 (previously Chapter 9, Communicating in Groups and 
Teams) is now titled Communicating for Career Success and has been 
refocused to cover both organizational and workplace communication. 
It presents strategies for landing a desirable job, adapting to a new work 
environment, and being a highly valued follower. In addition, a new sec-
tion on organizational communication covers power, patterns of inter-
action, and culture in the workplace.

 Chapter 11 (previously Chapter 10, Solving Problems in Groups and 
Teams) is now titled Leadership and Teamwork. Featuring updated 
research, the chapter introduces leadership concepts and foundational 
information about group and team work before segueing into coverage 
of collaborative problem solving. The section titled “Making the Most 
of Group Interaction” presents new tips for conducting effective meet-
ings, an expanded ethical challenge box about dealing with quiet and 
talkative team members, updated coverage of brainstorming, and a new 
feature on round robin discussions.

 Chapter 12 (Preparing and Presenting Your Speech) has increased its 
emphasis on public speaking skill builders and opportunities for stu-
dent practice.

 Chapter 13 (Speech Organization and Support) now has additional coverage 
and examples of the roles and formats of different types of speech outlines.

 Chapter 14 (Informative Speaking) now features a new sample speech 
on how different languages may shape the way people think.

 Chapter 15 (Persuasive Speaking) now includes more coverage of Aris-
totle’s Rhetorical Triad.

Learning Tools
• Checklists throughout the book provide handy information and tips to help 

students build their communication skills. Topics include how to use social 
media courteously (Chapter 2), perception checking (Chapter 3), coping with 
culture shock (Chapter 4), avoiding misunderstandings (Chapter 5), listening 
mindfully (Chapter 6), managing dialectical tensions (Chapter 8), creating 
positive communication climates (Chapter 9), and getting slackers to do their 
share (Chapter 11).
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• Understanding Your Communication quizzes invite students to evalu-
ate and improve their communication skills. These include quizzes about 
 communication style (Chapter 1), emotional intelligence (Chapter 3), 
 intercultural sensitivity (Chapter 4), listening strengths (Chapter 6), friend-
ship types (Chapter 8), interpersonal communication climates (Chapter 9), 
follower styles (Chapter 10), and leadership approaches (Chapter 11).

• Learning Objectives correspond to major headings in each chapter and co-
ordinate with the end-of-chapter summary and review. They provide a clear 
map of what students need to learn and where to find that material.

• A Making the Grade section at the end of each chapter helps students test 
and deepen their mastery of the material. Organized by learning objective, 
this section summarizes key points from the text and presents questions and 
prompts to help students understand and apply the material.

• Understanding Communication Technology boxes highlight the increas-
ingly important role of technology in human communication.

• Understanding Diversity boxes provide in-depth treatment of intercultural 
communication topics.

• @Work boxes show students how key concepts from the text operate in the 
workplace.

• Ethical Challenge boxes engage students in considering whether honesty is 
always the best policy, the acceptability of presenting multiple identities, how 
to deal effectively with difficult group members, and more.

• Key Terms are boldfaced on first use and listed at the end of each chapter.

• A running glossary in the margins helps students learn and review new terms.

• Activities at the end of each chapter help students apply the material to their 
everyday lives. Additional activities are available in the Instructor’s Manual (The 
Complete Guide to Teaching Communication) at www.oup.com/he/adler-uhc14e.

• Ask Yourself prompts in the margins invite students to apply the material to 
their own lives.

• On Your Feet prompts provide confidence-building opportunities to get stu-
dents speaking in class before undertaking formal presentations.

• An enhanced support package for every chapter (described in detail be-
low) includes video links, pre- and post-reading quizzes, activities, discus-
sion topics, examples, GoReact-powered tools for recording and uploading 
student speeches for assessment, an online gradebook, and more.

Teaching and Learning Support
The 14th edition of Understanding Human Communication contains a robust pack-
age of digital materials that make teaching more efficient and learning more 
effective. Instructors and students alike will be pleased to find a complete suite 
of resources.

The course package works with a variety of learning management systems, 
including Blackboard Learn, Canvas, Moodle, D2L, and Angel. Course car-
tridges allow instructors to create course websites that integrate resources avail-
able on the Ancillary Resource Center. Contact your Oxford University Press 
 representative for access or for more information about these supplements or 
customized  options.
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Enhanced Ebook
An accessible, multi-device enabled enhanced ebook version integrates a rich as-
sortment of digital resources, including interactive “Understanding Your Commu-
nication” diagnostics, self-quizzes, and videos. The enhanced ebook is available via 
your preferred textbook eBook vendor. After purchase, it can be accessed through 
your LMS.

For Instructors
The Ancillary Resource Center (ARC) at www.oup.com/he/adler-uhc14e is a con-
venient, instructor-focused website that provides access to all of the up-to-date 
teaching resources for this text, while guaranteeing the security of grade-signifi-
cant resources. In addition, it allows OUP to keep instructors informed when new 
content becomes available. The following items are available on the ARC:

• The Enhanced Ebook, an accessible, multi-device enabled version, integrates 
a rich assortment of digital resources, including interactive “Understanding 
Your Communication” diagnostics, self-quizzes, and videos.

• The Complete Guide to Teaching Communication, written by coauthor Athena 
du Pré, provides a complete syllabus, teaching tips, preparation checklists, 
grab-and-go lesson plans, high-impact learning activities, handouts, links to 
relevant video clips, and coordinating PowerPoint lecture slides.

• A comprehensive Computerized Test Bank includes 60 exam questions per 
chapter in multiple-choice, short-answer, and essay formats. The questions 
have been revised for this edition, are labeled according to difficulty, and 
include the page reference and chapter section where the answers may be 
found.

• PowerPoint slides include key concepts, video clips, discussion questions, 
and other elements to engage students. They correspond to content in the 
lesson plans, making them ready to use and fully editable so that preparing 
for class is faster and easier than ever.

• Now Playing, Instructor’s Edition, includes an introduction on incorpo-
rating film and television segments in class, as well as video clips, view-
ing guides and assignments, sample responses to discussion questions in 
the student edition, and an index by subject. A companion website to Now 
Playing is available at www.oup.com/us/nowplaying. It features video clips 
from previous editions.

• TED Talks on key topics show students how studying communication can 
enrich their own lives. In addition, quizzes following each talk help students 
internalize what they’ve learned.

• Integration with GoReact allows for uploading speech videos in response to 
both suggested prompts and instructor-created activities.

For Students
• The Digital Study Guide offers videos, activities, tutorials, chapter outlines, 

review questions, worksheets, practice quizzes, flashcards, and other study 
tools. The site is ideal for students who are looking for extra study material 
online. Students can access the full suite of resources via a code included with 
each new print or ebook purchase. Several of these resources are also available 
without a code at www.oup.com/he/adler-uhc14e.
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Code Required (Comes with New Book Purchase):

• TED Talk Videos with Quizzes

• Chapter Outline Quizzes

• Pre- and Post-Reading Quizzes

• “Understanding Your Communication” Activities  

• Matching Quizzes

• Speech Activities

• Selected Supporting Videos and Concept Animations with 
Quizzes

• Self-Quizzes (Expanded)

Open Access:

• Selected Supporting Videos

• Concept Animations

• Self-Quizzes (Basic)

• Flashcards

• Exam Prep Questions
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Communication has a 
profound impact on the 

relationships we form 
with others and how well 

we are able to reach our 
goals. Nathan Vass uses 

communication to build 
relationships and express 

himself artistically.

?

What role does communica-
tion play in the quality of your 

relationships at school, at 
work, and in your  

personal life?

Describe the communication 
style of someone you admire. 

In what ways does that per-
son display respect for others 

and encourage mutual  
understanding?

What communication skills 
will be most essential in your 

career? Why?

AS A BUS DRIVER IN SEATTLE, Washington, Nathan Vass meets 
a lot of people. But what sets him apart is his ability to connect with 
them. He knows the names of hundreds of regular passengers. They 
look forward to riding his bus and even bring him cookies now and 
then. Some riders purposefully sit near Vass to talk about hard times, 
loss, accomplishments, and everyday happenings. They appreciate 
that he’s an attentive listener and an engaging storyteller.1 “I think 
we’ve all had those moments where we have a brief encounter with 
a stranger on the street that is profoundly meaningful because it em-
phasizes the commonalities we all share,” he says. “Driving the bus is 
an opportunity to have those special moments all day.” Vass has not 
only received hundreds of customer commendations but has been 
featured in numerous news stories and podcasts. He has even been 
honored as one of Seattle’s “Most In"uential People.”2,3

A University of Washington graduate with a degree in !ne arts, 
Vass is also a writer, photographer, and !lmmaker. He says he enjoys 
these occupations nearly as much as driving a bus, which “fuels the 
art.”4 His blog, The View from Nathan’s Bus, is popular around the coun-
try, and his recent book, The Lines That Make Us: Stories from Nathan’s 
Bus, has been reprinted multiple times to keep up with demand.

Vass’s success makes a strong case for the importance of com-
munication. No matter what you do, communication is sure to play a 
central role in your life. The average person spends 7 out of 10 wak-
ing hours communicating with family members, friends, coworkers, 
teachers, and even strangers.5 With computers, phones, tablets, and 
all the rest, it’s possible to carry on several conversations at once. Of 
course, the quality of communication doesn’t always match its quan-
tity. In this chapter, we begin to explore what happens when people 
exchange messages and how to make wise choices when interacting 
with others.

Why do people spend so much time communicating? There’s good 
reason: Communication satisfies many needs. Here are just a few:

• Identity management. How you dress, act, and speak can help you 
create and display your identity so that others understand you better.

• Social connection. Communication provides a means of fitting in so-
cially and, at the same time, learning about people who are different 
from you. Social connection is so important that lonely people typically 
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experience abnormally high levels of pain, depression, fatigue, and illness.6,7 
Evidence suggests not only that loneliness affects people at a psychological 
level, but also that the stress can cause changes in body chemistry and com-
promise immune systems.8

• Relationship management. Communication allows you to establish 
and manage relationships. People are typically happiest when they are 
with friends they consider to be good communicators9 and with roman-
tic partners who are good listeners and who share personal feelings and 
 information.10

• Goal accomplishment. Language helps you share goals and work with 
 others—everything from asking your hairstylist for a new look to launching 
a successful career.

• Education and persuasion. Public speaking skills in particular can help 
you educate and influence others.

Communication skills are a vital element in any successful career. It’s probably 
no surprise that several of the top qualities employers look for in job candidates 
involve communication skills—including the ability to work well with team mem-
bers, write and speak well, and influence others.11 Communication can also help 
you fit in and get up to speed when you join a new organization.12 And this skill 
set is just as important outside of work. It’s a means of getting things done, learn-
ing, having fun, giving and receiving affection, feeling included, and managing 
conflict.13

  1.1 Characteristics 
of Communication
What does it mean to communicate? We begin by examining three defining char-
acteristics, then consider ways of modeling the process.

Definition of Communication
Defining communication isn’t as simple as it might seem. People use the word in a 
variety of ways that are only vaguely related:

• A dog scratches at the back door to be let out.

• Data flows from one computer database to another.

• A satellite transmits a signal.

• Strangers who live thousands of miles apart build a relationship via social 
media.

• Locals offer directions to a group of confused-looking people from out of 
town.

• A civic leader encourages citizens to get more involved in helping homeless 
populations.

For starters, we’ll be exploring human communication. Animal behavior, com-
puter networks, and satellite communications aren’t our focus, so that rules out 
the first three examples in the list above. In fact, there is a difference between 
communications (with an “s”) and communication (without an “s”). (With an “s” 
generally refers to the technologies that enable exchange of information.) The last 


