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Your Play-by-Play 
Guide to Better 
Presentations
The Public Speaking Playbook, Second Edition, was developed to coach 
students on preparing, practicing, and presenting speeches for diverse audiences. 
This theme is woven throughout the text, repeatedly demonstrating for students 
that preparation and practice will take the fear out of public speaking.

PREPARE, PRACTICE, AND PRESENT SPEECHES

•	 New speech examples throughout provide students with a deeper 
understanding of effective speech construction through review and critique.

•	 Includes expanded and updated coverage of presenting online!

•	 New sample student speech 
videos show students effective 
models for presenting and 
structuring their speeches.

•	 More than 80 speech 
clips, available in YouSeeU, 
highlight best practices and 
common student errors.

•	 Infused with relevant coverage 
of real-world public speaking 
issues from speaking ethically, 
to researching effectively, 
to presenting online

“The text does a great job of providing clear discussion 

and examples to assist novice speakers. It is written in a 

clear and concise manner with extensive illustrations and 

examples.”
—Erica Cooper, Roanoke College

“A useful textbook for speech that covers several topics you 

don’t normally find covered in detail, like language usage, 

and also has great exercises for in-class activities.”  

—Dr. Christy Mesaros-Winckles, Adrian College



•	 Special occasion speeches are 
covered extensively in Chapter 
22, introducing students to eight 
types of ceremonial speaking, 
including the speech of introduction, 
the eulogy, and the after-dinner 
speech, along with a sample speech 
illustrating every occasion.

•	 Game Plans help highlight areas where 
students excel or need improvement 
and set the tone for building skills and 
confidence through routine practice.

“The theme of Gamble and Gamble’s book makes the content feel more accessible from the start and makes for a book that is trying to move students from practice to ‘the real game’ that they will encounter after graduation.”
—John Jarvis, Bay Path College

“I love the idea of coaching. Practice is what students need, and the authors give students plenty of activities to do that.” —Kathleen M. Golden, Edinboro University 
of Pennsylvania

“Excellent examples, easy to use, and appropriate for beginning and more advanced students.”—Amy Lenoce, Naugatuck Valley Community College
“I am so glad the topic of storytelling was included. Stories are so vital for speakers and for the success of our students in the workplace—stories are how we sell ourselves and how we learn and teach the organizational culture.”—Debbi Vavra, Blinn College

Section 26.3: Online Platforms for Presenting 463

26.3d PowerPoint/Graphical Presentation

Wisely used, slides help maintain a presentation’s momentum and help the 

speaker move through his or her points smoothly. Online presenters often use 

more visual aids than live presenters in an effort to keep 

participants fully engaged. PowerPoint presentations 

can be synchronous or asynchronous. You can record a 

voice-over to accompany the slides that are saved and 

given to an audience. Speakers can also use PowerPoint 

live during the online presentation.

Though PowerPoint has become a presentation staple 

(sometimes overused in face-to-face presentations), it also 

may stand alone as a graphic-rich online presentation— 

with or without audio or video enhancements. Prezi 

(prezi.com), another Web-based resource for creating 

dramatic online graphic presentations, offers a free basic 

version that is easy to use. Many graphical platforms 

offer user tutorials.

Text overload. When using PowerPoint or a similar 

program, be sure not to overwhelm your audience 

with heavy text paragraphs on your slides.

P
rezi.com

GAME PLAN

Preparing for a Webinar Presentation

 I’ve identified the format for my webinar.

 I’ve organized my information to fit the time constraints.

 I’ve planned for interactivity and a means by which audience 

members can ask questions or respond to a poll.

 I’ve prepared visuals to integrate into the webinar.

 I’ve prepared an introduction for myself and any other presenters.

 I’ve prepared an explanation of how a webinar works, its interactive 

nature, and how the audience can participate by asking questions.

 I’ve rehearsed and held dry runs prior to holding the webinar.

 I’ve made a plan to record the webinar to make it available for those 

unable to participate in real time.

•	 End-of-Chapter Exercises 
provide next steps that take 
students from speech tips, to 
analyzing speech situations, to 
approaching the speaker’s stand.
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Preface

How exciting it is for us to have completed the second edition of The Public Speaking Playbook. We 
hope you find it even more engaging and useful than this text’s first edition. Our goal in writing the 
second edition remained faithful to our goal for the first edition—to create a resource that coaches 
students on how to prepare, practice, and present speeches for diverse audiences of varying sizes who 
gather in an array of forums—from classrooms to community centers, from organizational to public 
venues, from face-to-face settings to online.

Playbooks, of course, serve multiple audiences—athletes, actors, musicians, dancers, politicians, 
community organizers, leaders, and speakers—who rely on them to learn their craft, hone their skills, 
and accomplish their goals. All work under pressure, achieve individually or as part of a team or 
ensemble, and regularly plan and practice and evaluate in order to grow and improve performance 
outcomes. We weave the analogy throughout the pages of this text, repeatedly demonstrating for stu-
dents how practicing and executing the right plays takes the fear out of public speaking and frees them 
to share their interests and knowledge, passions and concerns with others.

While the contents of the second edition have been streamlined, the Playbook retains its inter-
active focus, coaching students in building skills and training them actively in public speaking fun-
damentals. Every section of the Playbook includes brief learning modules that let students get to the 
“how-to” quickly, giving them the essentials they need to work both independently and collaboratively 
in preparing, rehearsing, and presenting a speech. The Playbook is spiral bound and tabbed for easy 
reference. Its eight main tabbed parts are divided into a series of sections or “plays” that facilitate stu-
dents working play-by-play to deliver winning presentations at higher and higher levels. Embedded in 
every section are objectives, self-evaluation opportunities, coaching tips, and exercises to build skills 
and reinforce key competencies.

Also woven through the Playbook, and central to our goals, is a concern for diversity, ethics, and 
civic engagement, which we so hope students come to share. Bigotry, personal attacks, and divisive-
ness have no positive role to play in public speaking. Taking this to heart, this new edition of The 
Public Speaking Playbook now gives students the tools they need to build bridges of understanding 
between themselves and the audiences they address.

We hope you find The Public Speaking Playbook a resource not only worth using, but also worth 
keeping. Consider it a resource that you can consult throughout your life, honing your skills to reach 
the top of your game.

New in the Second Edition
The Second Edition of The Public Speaking Playbook incorporates many changes informed by feedback 
from instructors and students. 



The Public Speaking Playbookxxii

•• Streamlined for clarity and focus. We have carefully edited each chapter to highlight the most 
important content and skills, allowing students to get to the information they need quickly and 
efficiently. We retained our focus on all of the key components to effective speechmaking, while 
reducing the overall length of the book by nearly 100 pages.

•• Updated for currency and relevance. We have updated examples extensively throughout the 
text to provide students with more contemporary and relatable models for effective speeches. 

•• New annotated speeches for deeper analysis. We have provided four new annotated 
speech examples to promote deeper understanding of effective speech construction through 
review and critique. The new examples include a new sample commencement address, 
President Barack Obama’s eulogy of Muhammad Ali, and two new persuasive speech 
samples from students on social media and football-related brain injuries.

•• Expanded and updated coverage of presentation aids. Chapter 17 has been heavily revised 
and updated to include the most recent scholarship on presentation aids, covering everything from 
pie charts to Prezi. Additional coverage includes a new table outlining the pros and cons to using 
common presentation software to help students select the right tools for their presentations.

•• More than 80 new speech video clips. Available through YouSeeU for The Public Speaking 
Playbook (more details under “Digital Resources” section below), the new edition provides dozens of 
new videos of real students delivering real speeches tied directly to each chapter’s learning objectives. 
Many videos showcase both “needs improvement” and exemplary speech excerpts to help students 
grow their skills. Over 15 full speeches are available for students to review for guidance.

DIGITAL RESOURCES

edge.sagepub.com/gamblepsp2e

We know that high-quality resources are essential to effectively teach public speaking. Our goal has been 
to create resources that not only support but enhance the book’s coaching theme. SAGE edge offers a 
robust online environment featuring an impressive array of tools and resources for review, study, and 
further exploration, keeping both instructors and students on the cutting edge of teaching and learning. 
SAGE edge content is open access and available on demand. Learning and teaching has never been easier! 
We gratefully acknowledge Sorin Nastasia, Kristyn Hunt Cathey, Gillie Haynes, and Suzanne Atkin, 
for developing the digital resources on this site.

SAGE COURSEPACKS FOR INSTRUCTORS makes it easy to import our quality content into your 
school’s LMS. Intuitive and simple to use, it allows you to

Say NO to . . .

•• required access codes

•• learning a new system

Say YES to . . .

•• using only the content you want and need

•• high-quality assessment and multimedia 
exercises
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For use in: Blackboard, Canvas, Brightspace by Desire2Learn (D2L), and Moodle

Don’t use an LMS platform? No problem, you can still access many of the online resources for your 
text via SAGE edge at edge.sagepub.com/gamblepsp2e.

SAGE coursepacks includes: 

•• Our content delivered directly into your LMS. 

•• Intuitive, simple format that makes it easy to integrate the material into your course with 
minimal effort.

•• Pedagogically robust assessment tools that foster review, practice, and critical thinking and 
that offer a more complete way to measure student engagement, including:

o	 Diagnostic chapter pre tests and post tests that identify opportunities for improvement, 
track student progress, and ensure mastery of key learning objectives.

o	 Test banks built on Bloom’s taxonomy that provide a diverse range of test items with 
ExamView test generation.

o	 Activity and quiz options that allow you to choose only the assignments and tests you want. 
o	 Instructions on how to use and integrate the comprehensive assessments and resources 

provided.

•• Chapter-specific discussion questions help launch engaging classroom interaction while 
reinforcing important content.

•• Video and multimedia resources that bring concepts to life make learning easier.

•• Editable, chapter-specific PowerPoint® slides that offer flexibility when creating multimedia 
lectures so you don’t have to start from scratch but can customize to your exact needs.

•• Sample course syllabi with suggested models for structuring your course that give you options 
to customize your course in a way that is perfect for you.

•• Lecture notes that summarize key concepts on a chapter-by-chapter basis to help you with 
preparation for lectures and class discussions.

•• Integrated links to the FREE interactive eBook that make it easy for your students to 
maximize their study time with this “anywhere, anytime” mobile-friendly version of the text. It 
also offers access to more digital tools and resources, including SAGE Premium Video. 

•• Comprehensive list of suggested student speech assignments for each chapter with relevant 
web resources to jump-start research.

•• Best practice guide to aid instructors in teaching public speaking courses (both on-site and 
online), with tips on integrating online resources and media in lectures.

•• All tables and figures from the textbook. 

SAGE edge FOR STUDENTS enhances learning in an easy-to-use environment that offers:

•• Mobile-friendly eFlashcards to strengthen understanding of key terms and concepts.

•• Mobile-friendly practice quizzes that allow for independent assessment by students of their 
mastery of course material.
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•• A customized online action plan that includes tips and feedback on progress through the course 
and materials, allowing students to individualize their learning experience.

•• Chapter-specific learning objectives that reinforce the most important material.

•• Chapter-by-chapter study questions to help students prepare for quizzes and tests.

•• Carefully selected chapter-by-chapter video and multimedia content which enhance 
classroom-based explorations of key topics.

YouSeeU for The Public Speaking Playbook
SAGE Video Assignments powered by YouSeeU for The Public Speaking Playbook, Second 
Edition,  offers a better way to develop and enhance your students’ public speaking skills through 
engaging, easy-to-use, video recording and assessment tools. Directly tied to the chapter learning 
objectives in the text and accessible within your school’s LMS, YouSeeU makes it possible for students 
to apply what they learn by video recording speech assignments within the YouSeeU platform, spe-
cifically customized for The Public Speaking Playbook, Second Edition. Instructors and peers can 
access the recordings to provide targeted, frame-by-frame feedback, allowing for more robust advice 
and more effective learning—all adapted to meet the unique needs of each student. Students also gain 
exclusive access to more than 80 sample speech video clips within the YouSeeU platform, paired with 
assessment questions specifically tailored to reinforce chapter content and learning objectives. Add 
YouSeeU to your course and build your students’ confidence as you prepare them for real-life success 
beyond the classroom!

We’ve made it easy for students to get SAGE Video Assignments powered by YouSeeU for The 
Public Speaking Playbook, Second Edition, all in one convenient package at a student-friendly price 
when bundled with the second edition of the text. Contact your SAGE representative today to request a 
demo and see how YouSeeU offers a better way to teach and learn communication skills.
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